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Aversity Department of Commerce and Business Administration 
LN Mithila University, Darbhanga-846008 Bihar 

Programme Name: M Com (Post-graduate Degree Course) 

Program Outcomme 
he academie program is intended to impart knowledge and still to learners in the subject 

doin and to imbibe high socio-organizational values. Against this backdrop, the academic 

programme has been meticulously designed and structured under the choice-based credit system. 

Course-eurriculum of the programme provides advanced thcoretical knowiedge to the learners 
and makes them aware of the latest developments in the fietd.On successful completion of the 

Programme. learners are expccted to have deep insights and high proficiency in the core areas of 

the subject facilitating them to pursue a successful career in different professional areas. 

More specifically, the key facets of the learning outcome of the Programme may be underlined 

as 

. The graduates will have the knowledge of basic and emerging dimensions of modern 

age commerce stream. 

2. They will get acquainted with the key variables of business and its national and

international environment. 

The graduates will cope with the entrepreneurial challenges in most modern businesses 

and comply with the needs and compulsions of the various hierarchical organization 

structure. 

4. Using knowledge and aptitude acquired in the course of study they will be capable of 

solving socially relevant problems in their daily lives. 

5. The graduates will find themselves academically elevated and holistically empowered 

both at social and organizational levels. 
6. Enhancing the horizon of knowledge. to enable the learners to pursue academic or 

professional careers. 
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-Divakarha 
Associate Profdssor 
Univ Dept df Com & Bus Admn 

LN Mithila University, Darbhanga 
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Course Outcome 

Programme Name: M Com (1" Sem) 

Course Code: COMCC-I 

Course Title: Management Concept 

Course Objective: Inculcating managerial skills and theoretical knowledge for managing 

business units with a special focus on functional arcas of business and management.

Course Outcome: After successful completion of the course, the learner will have insights into: 

1. The conceptual framework of Management 

2. The philosophical premises of the Management concept 

3. The core functions of modern Management 

4. The traditional and modern functional areas of Management and: 

5. The core values of Management Information System. 

-Divakarhal 
Associate Professor 
Univ Dept of Com & Bus Admn 

LN Mithila University, Darbhanga 
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LALITNARAYAN MITHLA UNIVERSITY KAMESHWARANAGAR. DARBILNNGA 
Name of the Pmgrmme: MBA 

Semester 
Name of the Course: Principles & Practice of management 

Coure Objctive: 
This course intended to develop the basic awareness of management functions and various dimensions of organizational life. It also 

attempts to prov ide cxposure of the ethical dilemma in management practices. 

Learning Outeomes: 
After completion of this course the students will be able too 

Understand the meaning of the management: define the process and fiunetions of the business management. 

Know lhe meaning. nature and significance of principle of management 

Understand the concept. advantages, disadvantages and process of various types of decision making 

Understand that how planning is crucial in functioning of organization 
Understand the concept and meaning of organizing 

Delineate the concept & process of communication 

Understand the concept and meaning of the controlling 
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LALIT NARAYAN MITHILA UNIVERSITY KAMESIHWARANAGAR, DARBHANGA 
Name of the Progranme: M.COM.L 

Semester Name of the Course: Managerial Econonies (COMICC3) 
Course Obicctive: 

The basic objective of this course is to make the students aware of the various economic issues that they are expected to lace as 

managerS at the lirm level and to equip them with the tools and techniques of economie analysis ior improving their decision-niakmg 
skills. 

Learning Outcomes: 
After completion of this course the students will be able to 

nderstand the concept, nature and scope of Managerial l conomics as well as role and Tesponsibility of Managerial Economist. 
.Enable the skills for Demand Analysis, 

Acquaint with the aspects of Pricing Theory 
. Comprehend the Dynamics of Pricing Policies and Practices. 

Gain knowledge about the Nature and Measurement of Prolit. 
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LALIT NARAYAN MITHILA UNIVERSITY KAMESHWARANAGAR, DARBHANGA 
Nanie of the Progranme: M.COM. 

Semester 

Course Obicctive Name of the Course:Business Iinance (COMCC)
The objective of this course is to enable the students to understand the dimensions of Business Finance which will be helpful in eftective financial decision-making aimed at shareholders wealth maximization. 

Leaming Outeonm 
After completion of this course the students will be able to 

Understand the concept, nature and scope of Business Finance and Traditional and Modern views 

of Finance. 

Learn the Dynamies ofPlanning for Funds required in Business Entities. 

Know the meaning. nature and thecories of Capitalisation as well as causes. effects and remedies 

of over capitalization and under capitalizaion 

Acquaini with the purpose. sources and instruments of short term. medium ternm and long term 

inancing for a business firnm. 

Know tlhe sources and forms of external tinancing with special reference to India and also the 

trends and broad leatures of underwriting in lndia. 



LALIT NARAYAN MITHILA UNIVERSITY KAMESHWARANAGAR. DARBHANGA 
Name of the Programme:M.COM. 

2 Semester 
ame of the Course: Human Resoure Managemnent (COMCC5) Course Objective

The objective of this course is to help students understand the concept of Human Resource Management and measurement of vaiuc addition to the organization. 

Leamng Outcomes: 
Afier completion of this course the students will be able to 

Understand the concept and dimensions of Human Resource Management in an organization. 

Explain the aspects related to selection. training and development of Human Resources for an 

organization. 

Comprehend the dynamics of employee relations. 

Understand the concept and significance as well as criteria of performance appraisa, 

Appraise the Human Resource Accounting and its measurement. 
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e LALIT NARAYAN MITHULA UNIVERSITY KAMESHWARANAGAR, DARBHANGA Name of the Progrannie: M.COM. 2 Semester Name of the Course: Marketing Managenent (COMCC- 
Course Obiective: 

The course intends to provide an experienced based approach to marketing theory and its practical application. 

Leaming Outcomes: 
After completion of this course the students will be able to 

.Understand the Fundamentals of Marketing Management, Aware about the Micro and Macro Marketing Environments and their role in making the Marketing Decisions, 
Have an exposure of Marketing lnformation System, 

Understand the concepts of Consumer Behaviour and Factors inlluencing Consumer Behaviour, . Get introduced to the concept of Marketing Mix along with its sub-mixes: Product, Price, Promotion and Place. 
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Course Outcome 

Programme Name: M Com (2 Sem) 
Course Code: COMCC-7 

Course Title: Financial Management 
Course Objective: To know and apply various financial concepts, theories. and tools and to cquip graduates with the skills necessary to manage the financial affairs of the organizations 
Course Outcome: After successful completion of the course. the learner will have insights înto: 

I. The understanding of the broad coverage of Financial Management 
2. The approaches and techniques of fixed assets management 
3. The process and funding of curent assets in the organization 
4. The principles and practices of defining capital structure 

5. The management of income of the entities 

-Diva 3/22 
-DivakarJha 
Associate Professor 

Univ Dept of Com & Bus Admn 

LN Mithila University. Darbhanga 
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ALN NARAYAN MIHILA UNIVERSIIY KAMESHWARANAGAR, DARBHANGA 
Nanne of the Programmme: M.CONI. 

Semester Course Objective Name of the Coure: Cororate Legal Framevork(COMCC) The The objective of this course is to familiarize students with the relevant t provisions of various laws influencing busine 

Learning Ouicomes 
After completion of this course the students will be able to 

Have an insight of the Indian Companies Act and its requisite provisions 
Comprehend the various important aspects related to Share Capital, 

Gain knowledge about procedure of meelings and management of Corporale entitics. 
Know about the provisions related to Accounts and Audit of Companies, 
Gain awareness about the IRDA, SEBI, FEMA and Consumer Protection Act. 
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LALIT NARAYAN MITHILA UNIVERSITY KAMESHW ARANAGAR. DARBHANGA 
Name of the Programme: M.COM. 

2 Semester Name of the Course: Management Acounting (COMCC9) 
Coure Objective 
ne objective ot this course is to expose the students to the applied aspects of Accounting and making them familiar Witn tne 

techniques of using Accounting information for decision making. 

Lcamung Outcomes: 
After completion of this course the students will be able too 

Understand the meaning, objectives, nature and scope of Management Accounting and its 
distinction from Financial Accounting and Cost Accounting 

Develop the skill of Budgeting and be able to prepare different budgets for an organi7ation.
Acquire the conceptual knowledge of Standard Costing and Variance Analysis and its 

applications 

Know the basics ot Break even Analysis and apply the concepts in ditferent business situaons 
for managerial decision making. 

Oct introduced to the various aspects of Management Reporting tor an entity. 
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LALIT NARAYAN MITHILA UNIVERSTTY KAMESHWARANAGAR, DARBHANGA 
Name of the Progranmme: M.OM. 

3 Senester Name of the Course: Entrepreneuship Developnient in Inçlie1 (COMCC:-10) Course Objccive: 
ne ba_ic.ohjective of this course is to introduce the basies of entrepreneurship and having a good blencd of theory and piictica aspects, the students will be future ready to become entrepreneurs. 

Leaning Outcome 
After completion of this course the students will be able to 

Understand the concept and characteristics of Entrepreneur as well as the role of Entrepreneurs in 
economic growtlh. 

Learn the different theories of Entrepreneurship 
Understand the aspects of Entrepreneurial Behaviour and Motivation, 

Acquaint with the sources of ideas and processing of ideas as entrepreneurial activities, 

Comprehend the problems and the remedial measures required for the development of wonen 

entrepreneurship in India. 
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Course Outcome 

Programme Name: M Com (3" Sem) 
Course Code: COMCC-11 

Course Titlc: Research Methodology 
Course Objective: Enabling learners to acquire advanced theoretical knowledge on research methods and techniques and also developing capabilities in the application of research in solving real life business-related problems. 
Course Outcome:After successful completion of the course, the leaner will be able to: 

1. Understand some basic concepts of research and its methodologies 2. The broad process of organizing and conducting research 
3. The required knowledge and skills for dealing with data and its analysis 4. The layout of research communication 
5. The particular art of writing a Thesis and making and presenting a Research Paper 

3 22 
-Divakar ha l 
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AssociateProfessor 
Univ Dept of Com & Bus Admn 

LN Mithila University, Darbhanga 
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LALIT NARAVAN MITHLA UNIVERSITY KAMESUWARANAGAR DARBHANGA 
Name of the Programme: M.COM. 

3 Semester Nane of thc Course: Adhanced Accountaney (CONMCC-12) 
Cour Obiarive 
ne odjective ot this course is to expose students with definitive and comprehensive accountaney covering advanced and specializea 

accounting tor companies as well as different ty pes of organizations. 

Leaming Outeomes: 
Atter completion of this course the students will be able to 

Understand the Fundamentals of Investment and Competency in Accounting for Investments, 
Develop the skill of preparation of' Voyage Accounts, 
Acquire a fair degree of Proficieney in Social Accounting. 
Build Competence in Accounting for Price Level Changes i.c., Inflation Accounting 
Gain knowledge and develop the skill of Financial Reporting for Corporate Sector 
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LALIT NARAYAN MITHILA UNIVERSITY KAMESHWARAN AGAR, DARBHANGA 
Name of the Programme: M. COM 

3 Semester 
Name of the Course: Coporate DirectTax (CONICC13) Course Obiectiveg 

ne courSe aims to provide an understanding of Corporate Tax including rules pertaining there to and to be able to compue Ota 
Income of a Company. and computation of Corporate Tax along with tax payment procedur 

Learning Outcomes: 
After completion of this course the students w ill be able to 

Understand the concept and objectives of Income Tax especially Corporate Tax and the Diisics related to Direct Taxation. 
Develop the skill of computation of Total Income of a Company. 

Develop the skill of computation of Corporate Tax. 
Acquaint with the Specia! Tax Provisions viz. Tax Provisions in respect of Free Trade zones, Inirastructure Development, Backward Areas and Tax Incentives to ExporterS, Know the proccdure and provisions related to Tax Payment. 
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LALIT NARAYAN MITHILA UNIVERSTTY KAMESHWARANAGAR, DARBHANGA 

Name of the Programme: M. COM. 

3 Semester 
Name of the Course: Sccurity Anavsis & Portfolio Management (COMCG14 Course Objective 

The oDjective of lhis course is to let the students aware of the different types of investment avenues and to learn the dynamcs or Security Analysis and Portfolio Management. 

Leaming Outcomes: 
After completion of this course the students will be able to 

Understand the lundamentals of Investment Management, 
Gain the Knowledge of the Investment Decisions, 
Comprehend Risk-Return Analysis in the context of Investment Management. 

Familiarize the various approaches of Security Analysis, 
Know the dynanmies of Portfolio Analysis and Revision. 
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LALIT NARAYAN MITHILA UNIVERSITYKAMESHWARANAGAR, DARBHANGA 

Nanne of the 'rogramme: M. COM. 

4 Senester 

Specclisation -Accounting and Finance 

Name of the Couse: Coxorate Tax Planning and Managenmcnt (COMEC-O) 

Course Obictive: 
he course aims to equip students with the principles and provisions of Corporate Tax Sructure and develop the skills 

Planning and management for corporate entities. 

Learming Outeomes 
After completion of this course the students will be able to 

Comprehend the concepts of Tax Evasion. Tax Avoidance. Tax Planning and Tax Management,

Acquaint with the aspects related to Tax Planning for setting up new businesS, 

Know about the aspects related to Tax Planning and Financial Management decisions, 

Acquaint with the aspects related to Tax Planning with reference to forms of business 

organizations, 

Know about the aspects related to Tax Planning for Employee's Remuneration. 
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Course Outcome 

Programme Name: M Com (4th Sem) 

Course Code: COMEC-2 

Course Title: Advanced Cost Accounting 

Course Objective: To facilitate and instruct learners in obtaining theoretical as well as practical 

knowledge of advancing areas of Cost Accounting principles and practices 

Course Outcome: After successful completion of the course, the learner will have insights into: 

1. The broad and expanding area of the new age cost accounting 

2. The process of installing a costing system in the organization 

3. The costing technique applied in service rendering organizations 

4. The concept and applications of Marginal and Differential costing 

5. The new and emerging techniques of cost accounting 

53/22 
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LALIT NARAYAN MIITHIL AUNIVERSTTY K AMESHWARANAGAR, DARBHANGA 

Name of the Progranne: M.COM. 
4" Semester 

Spcialisaton: Marketing 
Name of thec Course: Senvices Marketing (COMEC- Coure Objcrtive 

he ojectiNe ot this course is to develop insights into emerging trends in the service sector in a developing economy like Inda. 

turther. the course in Services Marketing is intended to broaden students' view of marketing to give an understanding of how 

1arketing is practised in service organizations and how it will be managed in the luture. 

Leaming Outeomes: 
After completion of this course the students w ill be able to 

.Understand the fundamentals of ervices and role of Serviees Sector in National Iconomy of 

India. 

Aware of some important aspects in Services Marketing like Demand Supply Management. 
Service Product Development, ete. 

Develop the skills for application of marketing in selected profit making organizations like Bank, 
Insurance, Tourism and Hotel 

Develop the skills for application of marketing in sclected Non-Profit organizations like 

Education, Health. Polities and Religion. 

Aware of emerging challenges for Services Marketing in Indian context, 
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LALIT NARAYAN MITHILA UNIVERSITY KAMESHWARANAGAR DARBH:ANGA 

Nume of the Programme: M.COM. 
4t Semester 

Specaliation-Marketing 
Name of the Course: Retal Management (COMEC2) 

CouIse Objective: 
The objective of the course is to make the students familiar with various aspects of Retuil Management in the present bUsie 

environment. 

Learning Outeomes: 
After completion of this course the students will be abie to 

Understand the fundamentals of Retail Management, 

Acquaint with the various aspects of Planning and Merchandising Management, 

Aware of factors influencing Retailers' choice of location and finance 
Comprehend the dynamics of Human Resource Management in Retailing, 

Aware of the concept, strategy and ethics of Retail Marketing as well as recent trends in Indian 

Retail Market. 
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LALIT NARAYAN MITHILA UNIVERSITY KAMESHWARANAGAR, DARBHANGA 

Nane of thel'rogramme : M.COM. 
h Semester 

Sipecialisation: Humuan Resuuce Management 
Name of the Couuse: Industrial Rekutions in India (COMIEC-) Coure Objcctive: 

Ihe this course. the students are to be acquainied with the Industrial relations framework in our country. the importa dtnance of lhdusirial peace and eflorts to reduce the incidence of Strikes and Lockout and industrial Strike are to be emphasized. 

rther, the students ure to be acquainted with Social Security Framework prevailing in our Country. It is necessary to know the 
concept of social security, its importance and also constitutional basis lor the same in lndia. 

he 

Learning Outcomes: 
After completion of this course the students will be able to 

Understand the concept and evolution of Industrial Relations in India and also emerging trends in 

Industrial Relations in an era of globalization, 

Aware about the growth and development of Trade Unions in India and the concept of Collective 
Bargaining process,
Know the aspects related to Grievance Redressal and Dispute Mechanism in Indian context. 

Comprehend the meaning, nature, regulations and settlement of Industrial Disputes in India, 

Aware about the evolution and nature of workers' participation and other related aspects in 
Indian context. 
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LALIT NARAYAN MITHILA UNIVRSITY KAMESHWARANAGAR, DARBIHANGA 

Nanie of the Piogramme: M.COM. 
Semester 

Specialiation: Human Resorce Management 
Nae of the Course:1abour Welfare and Socel Security (COMEC-2 Course Obictive 

T ce ot this course is to present a comprehensive coverage of aspects related to labour welfare and social security in India. 
The course will also make students aware of related enactment of Acts. 

Leaming Outeomes: 
After completion of this course the students will be able to 

Understand the concept. objectives, scope and ty pes of Labour welfare 

Aware of Labour welfare under Constitution of India and main provisions of the Factories Act 
regarding Labour welfare. 

Know about the international labour organization in pursuit of Labour welfare. 

Understand the concept, need, significance and types of social security 
Aware of main features and provisions of different related Acts which have coverage of social 
security in India 
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